

















SPREAD THE WORD
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appreciate it if you would kdey
S Tweet about it
S Like us on Facebook
S Comment on our blog )
S Share it with your friends. - ©

They can download it for FREE WorkShOp
wwwweddlngbran co

TO THE TRADE . ..
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We love working as part of a team and

are glad to let planners or store owners
take the lead. Let us design a custom
wedding workshop for brides that can
showcase your venue or place of business
Contact usiafo@weddingbrand.com

. to discuss the possibilities.

atvww. weddingbrand.com

Where you will nd posts like:
How to Design a Gorgeous Wedding
Invitation, Parts | & Il
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OUR BOOK IS IN THE WO-H

\Muld you like your wedding palette to be

At WeddingBrand, we want to feature
meaningful, SIGNATURE WEDDING
EXPERIENCES as opposed to the “cookie
cutter” or formula wedding—trend-setting
as opposed to trend-following. We
welcome unique, cultural, and beautiful
weddings of all budgets and sizes. The
perfect submission would be editorial
(magazine-worthy) photos that reflect a
couple’s unique brand, vision, and color
story. We consider both REAL
WEDDINGS and STYLED SHOOTS.

For instructions on how to submit, visit
weddingbrand.com/submissions

high resolution jpgs (900 pixels wide and 72 dpi)

considered for our website? Set up a Dropbox are the preferred formats. Or pin it on Pinterest
account (www.dropbox.com) and send us an and tag WeddingBrand. We will notify you if
invitation that will allow us to access it. A pdf lgyaurs is selected for our site.
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